
I’m Tom.

I’ve been working for Ecover for more than 15

years, where I head up long-term innovation

strategy and sustainability across the

different categories of Ecover products.

HELLO



WE ARE 
LEADING 
A CLEAN 
WORLD 
REVOLU-
TION



WE ARE 
LEADING
WITH 
VISION
AND
ACTION

1979



FIGHTING PLASTIC WASTE >

• PLANT BASED 

PLASTIC

• OCEAN 

PLASTIC

• RECYCLED 

CONTENT

• ...



WE ARE 
LEADING 
THE 
REFILL-
UTION



WHY?

WHY WE MAKE CLAIMS?

SO WE 

TEND TO 

BEND 

REALITY 

A BIT…



6 CHALLENGES 1. GAP BETWEEN THE COMPLEX REALITY AND WHAT PEOPLE 
(WANT TO) UNDERSTAND# 1



1. GAP BETWEEN THE COMPLEX REALITY AND WHAT PEOPLE 
(WANT TO) UNDERST AND

6 CHALLENGES

# 1



6 CHALLENGES 2. ALL ENVIRONMENTAL CLAIMS ARE A SIMPLIFICATION OF THE 
REALITY#2

Source tetrapack: https://www.youtube.com/watch?v=fR-esiS1Pn0



6 CHALLENGES 3. YET SOME THINGS CAN BE RELATIVELY STRAIGHTFOREWARD 
(ON A HIGH LEVEL)#3

Different forms of 
waste disposal have 
varying levels of 
environmental impact;
there is a hierarchy. 

LANDFILL 

REUSE

RE-PURPOSE
RECYCLE 

FOOD WASTE BIN | COMPOST

REFUSE

LESS IMPACT, MORE 
DIFFICULTY BUT MORE 
SATISFYING



6 CHALLENGES 4. IT’S ABOUT WHAT YOU DO USE. NOT ABOUT WHAT YOU DON’T 
USE#4



6 CHALLENGES 5. LCA’S INFORM DECISSION MAKING, BUT DON’T PROVIDE A 
SINGLE SOURCE OF TRUTH FOR CLAIMS#5



6 CHALLENGES 6. CONSISTENT FRAMEWORK NEEDED FOR ALL PACKAGING 
LABELING. BUT THIS WON’T NOT BE WATERPROOF.#6

ON-PACK MATERIAL LABEL

WHAT IS IT MADE OFF? WHAT IS THE END OF LIFE?

• BIOBASED CONTENT 

FROM ORGANIC WASTE

• BIOBASED CONTENT 

FROM SUGERCANE

• ...



WHY?

WHY WE MAKE CLAIMS?

DON’T 

CLAIM, 

TELL 

YOUR 

STORY



THE HOW

IT’S ABOUT WHAT YOU DO, NOT ABOUT WHAT YOU CLAIM

SYMBOLS, STORYTELLING AND BOLD TRANSPARENCY



UNWASTELET’S TOGETHER


