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Do you know our key brands in 
The Netherlands?
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SELL INBRAND INTROCONTENTS CONCEPTS OFF-TRADE ON-TRADEBRAND IDENTITY

WITH CARE
HANDLE HERTOG JAN

WE BUILD THE BRAND TOGETHER

UIT LIEFDE VOOR BIER



SELL INBRAND INTROCONTENTS CONCEPTS OFF-TRADE ON-TRADEBRAND IDENTITY

ALWAYS WELCOME











Proud member of the global AB InBev family

~200.000

~100

~5.5m

500+ COLLEAGUES

NATIONALITIES

BRANDS

JOBS (DIRECT EN 

INDIRECT)

100+
MARKETS

181
BREWERIES



International, with strong Dutch roots



Local brewing



Our portfolio and culture are our strength 

Organisation NL People Core brands Other key brands

Office in Breda
Sales

150

2 Breweries:

Dommelen &

Arcen

Support

40

Breweries

280

14

11 warehouses
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Ambitious global 2025 sustainability goals
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1. Embedding 

sustainability in 

our entire 

supply chain

2. Amplifying brand 

power to increase 

consumer 

awareness and 

action

Sustainability: Two-fold approach
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Embedding sustainability in our entire supply chain
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Ingredients Brewing Packaging Transport Customers and

consumers



Breweries as sustainable
frontrunners

• Generating own bio-gas from waste 

water (generating 40% of our own

energy demand)

• NL market leader based on water-

and energy use (per liter beer)

• 99,9% recyclingrate (ingredients and

packaging)

• 100% green electricity



Reducing CO2 emissions by 

accelerating investments in 

sustainable transport

Accelerate together with 

logistical partners

Efficient loadingSupport initiatives

reducing CO2 

emissions

Invest in electric

transport

2400 E-trucks 

ordered worldwide
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1. Embedding 

sustainability in our 

entire supply 

chain and action

2. Amplifying brand 

power to increase 

consumer 

awareness and 

action

Sustainability: Two-fold approach



We believe the power of our 
brands can increase awareness for 

important issues and inspire 
people to take action
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Corona is committed to reduce plastic pollutionCorona is committed to reduce plastic pollution



Creating awareness for the plastic soup issue across 

the globe
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Jupiler alpine
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CIRCULAR

PACKAGING

2025 GOAL 

100% of our products in 

packaging which will be 

returnable or made from majority 

recycled content

ACTIONS

Promote and protect returnable bottle infrastructure 

and consumer behavior

Increase recycled content in glass, aluminum and PET

Implement glass recycling initiatives in vertical glass 

plant cities

HOW WE WILL ACTIVATE WITH BRANDS



The sustainable packaging vision expands beyond the 
2025 goal

RECYCLE

2025 Packaging Vision

• Increase recycled content in one 
way packaging through supplier 
collaboration

• Increase supply of RC through 
post-consumer waste recovery 
programs in partnerships with 
brands, NGOs and recycling 
cooperatives

GOAL ACTIONS

Runner-up Award for 

Multinational Category



JUPILER 0,0 IS NOW 
SOLD IN SHRINK WRAP 
THAT IS MADE FROM 
100% RECYCLED 
CONTENT.

USING THOUSANDS OF 
KGS OF RECOVERED 
PLASTIC IN THE 
PROCESS

RECYCLED 
SECONDARY



The sustainable packaging vision expands beyond the 
2025 goal

REUSERECYCLE

2025 Packaging Vision

• Increase recycled content in one 
way packaging through supplier 
collaboration

• Increase supply of RC through 
post-consumer waste recovery 
programs in partnerships with 
brands, NGOs and recycling 
cooperatives

• Promote and protect 
returnable packaging 
operations in key markets; 
shared effort with 
commercial and local 
teams

GOAL ACTIONS

Runner-up Award for 

Multinational Category



PROTEUS SOLUTION 
IMPLEMENTED IN THE 
NETHERLANDS

INVEST IN RESUABLE
CUPS



The sustainable packaging vision expands beyond the 
2025 goal

REDUCEREUSERECYCLE

2025 Packaging Vision

• Increase recycled content in one 
way packaging through supplier 
collaboration

• Increase supply of RC through 
post-consumer waste recovery 
programs in partnerships with 
brands, NGOs and recycling 
cooperatives

• Promote and protect 
returnable packaging 
operations in key markets; 
shared effort with 
commercial and local 
teams

• Reduce the amount of 
material we put into the 
market by setting the 
standard on light weighting

• Reduce our carbon 
footprint through recycled 
content and returnable 
packaging

GOAL ACTIONS BROADER ACTIONS 

Runner-up Award for 

Multinational Category



PROTEUS SOLUTION 
IMPLEMENTED IN THE 
NETHERLANDS

ALSO FOCUS ON SUPPLY 
CHAIN 



SWITCHING TO ALTERNATIVES 
FOR PLASTICS



The sustainable packaging vision expands beyond the 
2025 goal

REDUCEREUSERECYCLE RETHINK

2025 Packaging Vision

• Embed packaging sustainability into 
Marketing Excellence Program & 
ABIU trainings

• Explore the use of alternative  
materials, technologies and designs 
for adverse materials

• Repurpose spent grain and other 
materials to remain a leader in 
innovation

• Increase recycled content in one 
way packaging through supplier 
collaboration

• Increase supply of RC through 
post-consumer waste recovery 
programs in partnerships with 
brands, NGOs and recycling 
cooperatives

• Promote and protect 
returnable packaging 
operations in key markets; 
shared effort with 
commercial and local 
teams

• Reduce the amount of 
material we put into the 
market by setting the 
standard on light weighting

• Reduce our carbon 
footprint through recycled 
content and returnable 
packaging

GOAL ACTIONS BROADER ACTIONS 

Runner-up Award for 

Multinational Category



INVEST IN INNOVATIVE 
PACKAGING

CORONA 
COMMITTED TO 
100% PLASTICS 
FREE PACKAGING



But also plenty to think about
We don’t have all the answers. We’re committed to working with our 
supply chain, partners, government and academia to do what’s right

Liner



We cannot do it alone
We set our 2025 Sustainability Goals knowing we could find the answer 

to 80% of the challenge. 20% remains unknown



Team up with start ups to accelerate

innovation in sustainability

Visit: 100accelerator.com
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Thank You!

Wilco Heiwegen

Wilco.Heiwegen@ab-inbev.com 



We support UN Sustainable Development Goals
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Key principles in our sustainability strategy

1. Set 

ambitious 

goals

3. Brands 

take a 

stand

4. Every 

colleague 

owns 

agenda

2. Scale up 

via 

procure-

ment team

5. Team up 

with 

partners 

and 

customers


